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WHY SLR?

HELPING YOU MAKE THE MOST OF YOUR BUSINESS

DID YOU KNOW?

SLR was named business & 
professional magazine of the 

year at the very first PPA scotland 
awards, competing with literally 

every trade title from every 
industry across the country.

SLR has gone on to win many 
other PPA awards including 

business & professional editor of 
the year, business & proffesional 

magazine of the year (for the 
second time) and sales initiative 

of the year

The SLR Awards are now in their 
21st Year and recognised as 

the leading awards programme 
for the local retailing sector in 

Scotland.  

SLR has the largest ABC-audited 
circulation in scotland and 

has the highest percentage of 
requested readers in scotland.

SLR is unique in the local convenience trade 
marketing world for many reasons, not least 
because we are the only title on earth to have 
owned our own convenience store. This gives us a 
deeper understanding of the sector that no other 
title can match.

We are also the only award-winning convenience 
trade title in Scotland with a number of prestigious 
PPA Awards to our name. We were named the 
Scottish Business & Professional Title of the Year at 
the very first PPA Scotland Awards. We have built 
on that with a number of subsequent successes 
proving that we deliver a high quality, creative 
and brave title that consistently meets the needs 
of its readers and its advertisers.

SLR HAS THE HIGHEST REQUESTED CIRCULATION IN SCOTLAND

Current audit 
period stats are:

Q TOTAL NET 
CIRCULATION – 6,996

Q ABC AUDIT PERIOD 
JULY 2021 – 2022

SLR is sent to retailers drawn from the grocery industry including 
c-stores, co-ops, off licences, CTNs, petrol forecourts and grocers in 
Scotland. Plus buyers from the fascias, wholesalers, cash & carries, 
manufacturers and distributors in the UK; as well as individuals from 
trade bodies and other companies/ institutions whose work benefits 
all of the above.

SLR is audited by ABC – the leading industry-owned auditor for 
media products. 

We have the highest requested circulation in Scotland.          

BREAKDOWN BY PERCENTAGE

Convenience Store 68
Forecourt 9
Co-Op 4
Wholesaler/Cash & Carry 3
Head Office 9
Other 7
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WHY USE SLR AND WWW.SLRMAG.CO.UK? 

SLR is the only title ever to have owned and run 
its own convenience store for fi ve years, and 
as such has unique view and experience of the 
sector and an unrivalled network of contacts with 
Scotland’s retailers.

Our award-winning portfolio of magazines, 
supplements, web sites and face-to-face 
events make us your ideal partner for your 
trade marketing activities for the dynamic, ever 
changing face of local retailing in Scotland.   

SLR MAGAZINE  

Q Launched in 2001 
Q ABC audited, highest requested circulation in 

Scotland
Q Close partnerships with Scotland’s industry 

associations, SWA and SGF
Q Adaptable and fl exible editorial projects and 

case studies to drive retailer engagement

HELPING YOU MAKE THE MOST OF YOUR BUSINESS

2023 Media Pack

SLR: WE GET RETAIL

HANDBOOKS
We have a comprehensive range of handbook opportunities, planned for 2023 including: Product Launch of the Year, 
Sustainability, Deposit Return Scheme & Destination Retail.

AN SLR GUIDE TO BECOMING A
‘DESTINATION STORE’

WHY IT MATTERS... AND HOW TO DO IT.

OCTOBER 2020

HOME DELIVERY / FOODTOGO / DIFFERENTIATED RANGE / 
LOCAL SOURCING / SUSTAINABILITY / TECH

DESTINATION
RETAIL

Destination Retail.indd   1 06/10/2020   18:03:05

ROUND TABLES

PUBLISHERS OF THE SGF 
ANNUAL HANDBOOK

CATEGORY PROJECTS

COMPETITIONS

FALSE FRONT COVER 
ADVERTISING GIVEAWAYS

WIN RUBICON RAW PRIZE BUNDLE WORTH 
£1200 TO CELEBRATE THE BRAND’S 
BOARDMASTERS FESTIVAL PARTNERSHIP

£500 CASH

COUNTER TOP 
FRIDGE

1 CASE OF 
EACH RUBICON 
RAW FLAVOUR 
(4 cases)

PREMIUM 
ADVENTURE 
BUNDLE

RUBICON RAW 
POS KIT

To celebrate Barr So� Drinks 
biggest ever investment in an 
energy campaign for Rubicon 
RAW, the brand is giving one lucky 
retailer the chance to win a prize 
bundle worth £1200!

Rubicon RAW’s £2m million 
marketing strategy for Rubicon 
RAW includes sponsorship of this 
year’s Boardmasters Festival, and 
will reach over 11 million energy 
shoppers.

“Rubicon RAW has quickly 
established itself as an important 
part of the category. 60% of the 
brand’s sales have been incremental 
by recruiting new and lapsed 
energy consumers*1 and current 
consumers are also buying Rubicon 

RAW more frequently than other 
brands in the market,” says Adrian 
Troy, Marketing Director at Barr 
So� Drinks.

“We’ve planned an epic year of 
activity to build on this success 
where we will engage a broad range 
of consumers and drive shoppers 
to �xture to increase category sales.  

“We’re really excited to be the 
O�cial Partner of Boardmasters, 
as the exclusive Energy Drink 
sponsor. �e 5-day event in August 
is packed with live music from 
global headline acts and world-class 
surfers, creating an opportunity for 
us to build Rubicon RAW into the 
hearts and minds of core energy 
consumers,” concludes Adrian.

Rubicon RAW will have huge 
visibility at Boardmasters Festival 
and will be the Exclusive Energy 
drink poured at all event bars. 
�e sponsorship will be supported 
with an always-on marketing 
campaign, to continue driving 
brand awareness and loyalty with 
new and existing energy shoppers. 
�is will include impactul POS 
materials to create in-store theatre 
and drive retailer sales.

Launched just 18 months ago, 
Rubicon RAW quickly made 
an impact on the energy drinks 
category, becoming the fourth 
largest �avoured big can energy 
brand in the market*2 and selling 
over 11 million cans.*3 

To enter, fill out the form below and send to Freepost 55 North. Entries close on Friday 29 July 2022.

Name:

Store name:

Address:

Email:

Date:

Tick here to continue to receive your free monthly copy SLR magazine each month

The prize

*1:IRI Total Outlets to 27/11/21 & Tesco Dunnhumby to 12/12/2021 
*2: AG Barr Sales data
*3: IRI Marketplace, Value Growth % and Value Growth Actual, MAT 25.12.21, Total Coveragew
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SGF HANDBOOK

A GUIDE 
TO BETTER 
BUSINESS
PROMOTING RESPONSIBLE 
COMMUNITY RETAILING

Scottish Grocers’ Federation

Handbook Blue.indd   1 23/09/2022   18:07:31
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O
ne of the most signi� cant changes 
to shopping patterns experienced 
by retailers during the past two 
years because of the coronavirus 
pandemic has been a switch from 

on-the-go purchases to larger take-home packs 
in traditionally impulse-driven categories such 
as confectionery.

As shoppers spend more time at home, many 
have opted for multipacks and larger formats 
of confectionery to share with loved ones or to 
enjoy their treats throughout the week instead 
of their usual impulse items.

However, products such as confectionery 
retain strong appeal for impulse purchases, 
meaning there were new opportunities to grow 
this category once again when restrictions eased.

To evaluate this, SLR worked with Ferrero and 
Musselburgh retailer Dan Brown of Nisa Pinkie 
Farm to explore opportunities to boost the 
impulse confectionery once again, particularly 
when it is stimulated by new product 
development. As part of the project, Dan and 
the store team merchandised key Ferrero lines 
within the impulse confectionery section at 
Pinkie Farm, including some new products such 
as Kinder Cards and Duplo, and new licensed 
Kinder Egg lines.

� e new lines proved to be successful 
introductions into the confectionery category 

at Pinkies Farm. Dan says: “�  e standout 
performers from the new lines we brought in 
were Duplo and the Kinder Cards, and they are 
now consistent sellers for us. We found that the 
Kinder Cards were good lines to push at the till 
point: people hadn’t seen them before so there 
was lots of interest, and they really went well.

“Impulse confectionery is picking up again. 
During the lockdown we saw a big move to 
multipacks but it has been moving back more 
towards impulse lines recently.

“Anything with the Ferrero brand really 
stands out to the customer, and whenever the 
brand brings out something di� erent it really 
helps to liven up the category.”

Levi Boorer, Customer Development Director 
at Ferrero, maintains that the future remains 
bright for treat products purchased on-the-
go. He says: “� e pandemic prompted a shi�  
in shopper behaviour towards multipacks in 
place of single serves, o� ering better value to 
shoppers.

“� e future looks positive for the confectionery 
category, with a ra�  of opportunities for retailers 
to drive sales, particularly when it comes to 
seasonal events. Even with the changes seen 
to store footfall and impulse purchases, the 
category has remained resilient as consumers 
have found ways to incorporate their favourite 
products into treats at home.”

IMPULSE CONTINUES 
TO DRIVE SALES
SLR’s ongoing project with Ferrero and Musselburgh retailer Dan Brown 
has demonstrated that impulse confectionery remains dynamic and full of 
opportunity.

BRAND HIGHLIGHTS
KINDER CARDS
Kinder Cards deliver the distinctive milk 
and cocoa taste the brand is known 
for, between two thin wafers and with a 
creamy filling. The UK launch is being 
supported by a £1.82m 
media investment, 
which includes a TV 
campaign.

NUTELLA B-READY
Nutella B-Ready 
singles are up +12.4% 
year-on-year in terms 
of value sales following 
the summer period 
(GB Total coverage, 17 
weeks to 20th August).

DUPLO
The Duplo biscuit bar 
features two layers 
of crispy wafer, sandwiched between a 
smooth hazelnut centre and coated in milk 
chocolate. Available in a variety of formats, 
the 18.2g single pack is ideal for shoppers 
who are looking for an on-the-go treat.

IMPULSE CONTINUES 

SLR January 2022.indd   27 23/12/2021   17:01:15
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CONFECTIONERY Mondelez launches raft of festive NPD

Cadbury kicks-off Christmas
Cadbury has unveiled a sleigh-ful of new products 
ahead of the Christmas, as well as a brand-new look 
across its seasonal range.

� e new lines include the Cadbury Favourites 
selection box that o� ers several Dairy Milk treats 
including a sharing bag of Buttons, a box of Fingers, a 
Twirl bar and a 100g tablet. RSP £5.95.

It joins the Cadbury Dairy Milk Advent Bar, which 
is sectioned into 25 individually numbered chunks that 
can be broken o�  and consumed each day in the lead-
up to Christmas. RSP £3.49.

A new chocolate Santa, made from Cadbury White, 
also debuts. It features a design of Santa wearing a 
white, rather than his traditional red, out� t. RSP £2.99.

� ere’s also something new in boxed chocolates 
with the Cadbury Chunk Collection, which contains 
individually wrapped chunks of Dairy Milk, Dairy 
Milk Caramel and Dairy Milk Wholenut. RSP £5.

Furthermore, the new Cadbury Mini Snowballs Bar 
combines the #1 Christmas sharing novelty product, 

Mini Snowballs with the nation’s #1 chocolate, 
Cadbury. RSP £1.49.

Other new seasonal products from the confectionery 
giant include a 360g block format for Cadbury Dairy 
Milk Winter Mint Crisp (RSP £3.99); Cadbury White 
Jingly Bells (RSP £1.49); two new Dairy Milk Tins � lled 
with Cadbury Chunks (small tin: RSP £5.99 and big 
tin: RSP £12); and a Cadbury Heroes tin that features a 
built-in version of the game Who Am I? RSP £12.

Perfetti Van Melle hits 
£100m UK sales landmark
Confectionery giant Perfetti 

Van Melle has just hit the 

major trading milestone of 

achieving £100m in UK sales. 

The family-owned business 

is also celebrating its status 

as the current fastest-growing 

manufacturer of mints, 

gum, candy, and sugar-free 

confectionery. Perfetti Van Melle 

is also the largest supplier of 

sugar-free sweets in the UK.

Walkers pairs up with 
Paramount+
To celebrate the launch of the 

Paramount+ streaming service, 

Walkers has rolled out limited-

edition packs across its Walkers 

Max, Sensations, Wotsits, 

Squares, Monster Munch and 

Quavers ranges, to offer a free 

month-long subscription. The 

packs feature some of the films 

and series available, with Mission 

Impossible, Star Trek and First 

Lady all highlighted.

Sources:
*1 IRI Marketplace, Value Sales, MAT to 23.07.22, Total Scotland
*2 IRI Marketplace, Value Sales, MAT to 09.07.22, Total Scotland
*3 IRI Marketplace, Value Sales, 8 weeks to 26.02.22, S&I Scotland

To celebrate the launch of its attention-grabbing new 
campaign for IRN-BRU Energy, Barr Soft Drinks is offering 
retailers the chance to get involved with a bundle of IRN-BRU 
Energy branded merchandise, plus 4 cases of product.  

The campaign is set to boost incremental sales for 
retailers in the fast-growing £177 million Scottish energy 
drinks market*1. Starting this month, the activity includes an 
exciting consumer competition giving shoppers the chance 
to instantly win over 200 gaming prizes as well as being 
entered into a grand prize draw to win their ultimate gaming 
set up. In addition, there will be student sampling at every 
college and university in Scotland, putting over 100,000 cans 
into the hands of energy consumers.

This giveaway is the perfect opportunity to get involved 
with the new campaign, with lots of IRN-BRU Energy merch 
of their own to use for staff or shopper giveaways, plus 4 
cases of 500ml £1 PMP IRN-BRU Energy cans.

“IRN-BRU Energy is currently growing 3 x faster than 
the total market*2, bringing in new shoppers to the brand 
and driving sales with existing energy consumers. We 
are extending availability of the 500ml £1 PMP can as the 
previous burst of this price-marked pack increased sales by 
almost 50%*3.,” says Adrian Troy, Marketing Director at Barr 
Soft Drinks.

Email barr@mtjpr.co.uk with your store details to enter.

RE-ENERGISE YOUR STORE WITH IRN-BRU ENERGY GIVEAWAY

SLR September.indd   23 31/08/2022   13:02:06

FALSE FRONT COVER 

VELO WON PRODUCT
OF THE YEAR 2022

*Based on Nielsen RMS data on Volume Share and Share of Modern White Segment for the 12-month period ending August 2021 for Sweden 

& Denmark total retail market. Excludes Norway where nicotine pouches without tobacco cannot be sold. VELO is sold under the brand name 

LYFT in Sweden and Denmark. 

This product contains nicotine and is addictive. For adult nicotine consumers only. For trade use only.

Winner Nicotine Pouch Category.
Survey of 9,897 people in the UK & ROI 

by Kantar.

We’re incredibly pleased to announce that we won Product of 
the Year 2022 in the Nicotine Pouch category. This means that 
as well as being the #1 Nicotine Pouch in Scandinavia*, we’re 
the top Nicotine Pouch in the UK as voted  by 9,897 consumers! 
Product of the Year is the UK’s largest consumer survey of 
product innovation, recognised as a marker of trust by millions 
of consumers throughout the UK.

We are exceptionally proud of this win, which proves our 
product delivers on quality and satisfaction. But we know 
it wouldn’t be possible without the trust and support of our 
brilliant partner retailers. Without them, it wouldn’t be possible 
to get our award-winning product into the hands of the 
consumers who love it. We want to say a massive Thank You to 
those who continue to support us and stock our product in their 
stores. We couldn’t do it without you!

We’re always looking for retailers who’d like
to stock our award-winning product.
Partner with VELO today and join the
nicotine pouch movement!

SLR Products of the Year Winners unveiled! p30
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MAY 2023
Q BREAKFAST – INCLUDING 

CEREAL, CEREAL BARS, 
SPREADS, FRUIT JUICES, 
SMOOTHIES, HOT DRINKS, 
BREAD, IN-STORE BAKERY AND 
FOOD & DRINK TO GO

Q VAPING
Q CIGARS
Q SPORTS & ENERGY DRINKS
Q PRICE MARKED PACKS
Q FOODS OF THE WORLD 

JUNE 2023
Q SUMMER DRINKS
Q NICOTINE AND REDUCED RISK 

PRODUCTS
Q SUSTAINABILITY, RECYCLING & 

ENERGY EFFICIENCY
Q CONFECTIONERY (SUGAR, 

MINTS & GUMS, CHOCOLATE)
Q IMPULSE CAKES AND BISCUITS
Q FOOD TO GO & SNACKING
Q SUMMER FESTIVAL SEASON
Q SOFTWARE SYSTEMS

JULY 2023
Q TOBACCO, RYO, AND 

NICOTINE POUCHES 
Q BACK TO SCHOOL
Q BOTTLED WATER
Q LUNCH TO GO

Includes In-store Kitchens, Pies 
& Pastries, Pizza, Burgers, Hot 
Dogs, Sandwiches, Healthy 
Options, Hot and Cold Drinks, 
Milkshakes, Slush, Desserts & 
Meal Deals

Q TEA & COFFEE
Q CRISPS AND SNACKS 

AUGUST 2023
Q HALLOWEEN
Q SOFT DRINKS
Q KIDS CONFECTIONERY
Q NICOTINE
Q CBD PRODUCTS
Q FORECOURTS
Q SECURITY AND WORKER 

PROTECTION
Q HEALTHIER OPTIONS

Including Bottled Water, Fruit 
Juices, Smoothies, ProBiotic & 
Cholesterol Lowering Drinks, 
Free From, Low Sugar, Low 
Salt, Vegan, Vegetarian, 
Wheat Free & Dairy free

Q BACK TO COLLEGE & 
UNIVERSITY

HELPING YOU MAKE THE MOST OF YOUR BUSINESS

2023 Media Pack

FEATURES LIST

SEPTEMBER 2023
Q SYMBOL GROUP, FASCIA & 

FRANCHISE GUIDE
Q STOPTOBER
Q DIWALI
Q BREAKFAST

Including Cereal, Cereal 
Bars, Spreads, Fruit Juices, 
Smoothies, Hot Drinks, Bread, 
In-Store Bakery and Food & 
Drink to go

Q FRESH & FROZEN READY MEALS
Q HANGING BAGS
Q BISCUITS AND CAKES
Q ADULT SOFT DRINKS
Q BONFIRE NIGHT PRODUCTS

OCTOBER 2023
Q CHRISTMAS
Q CIGARS
Q BIG NIGHT IN
Q BATTERIES
Q RETAIL TECHNOLOGY
Q CRISPS & SNACKS
Q MEDICATED CONFECTIONERY
Q BEER & CIDER

NOVEMBER 2023
Q PRODUCTS OF THE YEAR 

AWARDS LAUNCH
Q CHRISTMAS TOP UP
Q VAPING
Q SPORTS & ENERGY DRINKS
Q FORECOURTS
Q BOTTLED WATER
Q EPOS SYSTEMS
Q GIFTING BISCUITS & 

CONFECTIONERY
Q CHEESE
Q CHRISTMAS WINES & SPIRITS

DECEMBER 2023
Q WHAT’S IN STORE FOR 2024
Q TOBACCO
Q CHRISTMAS DRINKS
Q LAST MINUTE CHRISTMAS
Q CHRISTMAS TREATS AND 

GIFTING
Q SUPPLIER INITIATIVE OF 2022
Q EASTER EGGS AND TREATS
Q RTD’S
Q LOW/NO ALCOHOL OPTIONS

JANUARY 2023
Q SYMBOL GROUP, FASCIA & 

FRANCHISE GUIDE
Q DRS SOLUTIONS
Q NEW YEAR PRODUCT 

LAUNCHES
Q VAPING & REDUCED RISK 

PRODUCTS
Q HEALTHY OPTIONS

Including Bottled Water, Fruit 
Juices, Smoothies, ProBiotic & 
Cholesterol Lowering Drinks, 
Free From, Low Sugar, Low 
Salt, Vegan, Vegetarian, 
Wheat Free & Dairy free 

Q BISCUITS & CAKES 
Q SEASONAL OCCASIONS

Including Burns Night, 
Valentine’s Day, Chinese New 
Year, Pancake Day

Q EASTER TOP UP

FEBRUARY 2023
Q TOBACCO
Q SOFT DRINKS
Q PRICE MARKED PACKS
Q RAMADAN
Q FORECOURTS
Q OWN LABEL
Q HOME AND PERSONAL CARE

Including Cleaning Products, 
Toilet & Kitchen Roll, Hand 
Sanitisers, Soap, Shampoo, 
Shower Gel, Oral Care, 
Shaving Equipment and 
Sanitary Products

Q SNACKS & SAVOURY TREATS
Q BEER & CIDER 

MARCH 2023
Q VAPRIL
Q NICOTINE POUCHES, 

EQUIPMENT AND RYO
Q CONFECTIONERY (SUGAR, 

MINTS & GUMS, CHOCOLATE)
Q EPOS SYSTEMS
Q BOTTLED WATER
Q SPORTS & ENERGY DRINKS
Q CHILLED (BUTTER, SPREADS, 

YOGHURT, MILK, CHEESE)
Q IMPULSE MUST STOCKS
Q HARD SELTZER

APRIL 2023
Q TOBACCO
Q SOFT DRINKS
Q SUMMER OF SPORTS
Q AMERICAN CANDY AND 

TREATS 
Q FOOTFALL DRIVERS

Including Payment Systems, 
Post Office, Home Delivery, 
Banking and Food to Go

Q ICE CREAM & DESSERTS
Q PET FOOD & PRODUCTS
Q GROCERY CUPBOARD 



DISPLAY ADVERTISING RATE CARD

PREMIUM POSITIONS

False Front cover    £4,000

Bellyband     £2,500

Spreadmarker with Centre DPS  £4,500

Company Pro�le 3 Editorial Pages + Full Page £5,000

*Feature Takeover    £5,000

Symbol Spotlight  4 Pages Inside Business  £3,500

News Partner*    £3,500

Product News Partner*    £3,000

O�-Trade Partner*    £3,000

* Prominent logo in section, lead editorial, 
representative headshot and comment, FP Ad

Disruptive Spike    £2,000

Creative editorial in style of choosing in feature for maximum impact with FP Ad

*Vertical strip on every editorial page
in chosen feature plus DPS advert

DOUBLE PAGE SPREADS
DPS £3,000

DISRUPTIVE DPS £3,500

Centre DPS £3,500

DPS EDITORIAL £4,000

Half Page DPS £2,000

FULL PAGES
outside back cover £2,500

guaranteed position £2,250

full page £2,000

FRACTIONAL ROP
Half page £1,200

Vertical strip £1,200

Bookends £2,000

SPECIAL OPTIONS
PRODUCT SAMPLES, GATEFOLDS, LOOSE AND 

BOUND INSERTS AVAILABLE ON REQUEST. COST 
DEPENDENT ON PAPER WEIGHT AND VOLUME.

Thanks to its unique relationship with local retailers in Scotland, SLR 
offers unrivalled quality of access to the local retailing sector.

After almost five years of owning and managing our own store we 
have created uniquely strong bonds with the retailing community in 
Scotland.

This relationship translates into high quality content that is informed 
by our first-hand experience of running a store ourselves. No other 
trade titel in the UK benefits from this experience at the sharp end of 
retailing.

ARTWORK SPECIFICATIONS
SIZE TRIM BLEED

DPS 420MM X 297MM 426MM X 303MM

FULL PAGE 210MM X 297MM 216MM X 303MM

HALF PAGE 190MM X 131MM 196MM X 137MM

HALF PAGE DPS 420MM X 145MM 426MM X 151MM

VERTICAL STRIP 77MM X 279MM 83MM X 285MM

BOOKENDS 71MM X 297MM 77MM X 303MM

When creating PDF files please apply cropmarks, 3mm bleed and embed all fonts. All images 
incorporated within the advert should be high resolution (300dpi) and CMYK colour mode, not RGB.

If you’re in any doubt as to your artwork, as long as its set to the correct sizes 300DPI and 
CMYK we can accept JPEG artwork.

HELPING YOU MAKE THE MOST OF YOUR BUSINESS

2023 Media Pack

SPECIAL 
OFFER
MAGAZINE TAKEOVER
Q FALSE FRONT COVER
Q SPREADMARKER 

WITH CENTRE DPS
Q OUTSIDE BACK 

COVER
Q 2 X FULL PAGES

£10,000



SLR WEBSITE & DIGITAL EDITION

Benefi tting from a dedicated editorial and 
content team, SLR’s website and digital platforms 
provide the ultimate digital resource and the 
only multi-platform title retailers need to keep 
up to date with current news, events, trends and 
products within the Scottish convenience sector. 
Welcome to slrmag.co.uk

E NEWSLETTERS
Weekly 
Newsletters 
to our digital 
community

bespoke
e-newsletter 
opportunities

11,025
unique users (per month)

30,764
impressions (per month)

SPONSORED OPPORTUNITIES

WEEKLY NEWSLETTER
Q Weekly Roundup
Q Competitions

EMAIL MARKETING & SOCIAL MEDIA
Q customised mailer £1,000
Q Sponsored Tweet £500

WWW.SLRMAG.CO.UK
UPDATED DAILY WITH NEWS

HELPING YOU MAKE THE MOST OF YOUR BUSINESS

2023 Media Pack

2,408 
FOLLOWERS 19.6% OPEN 

RATE



NEWSLETTER ADVERTISING 
OPPORTUNITIES

SLR NEWSLETTER TAKEOVER
Q Banner at the top of the 

newsletter
Q Newsletter tweet promoting 

the sponsorship
Q One of the newsletter stories 

linking to an article about the 
sponsor’s products/services 
that will have been published 
on slrmag.co.uk

1 Month £1,000
1 Week £750

EMAILERS

Single £1,000
Block of 3* £1,500
*must be used within 4 weeks

BANNER AD IN WEEKLY 
NEWSLETTER £300
600 wide x 150 deep jpg or gif. max fi le size 

100kB

WEBSITE ADVERTISING 
OPPORTUNITIES

SLR HOMEPAGE TAKEOVER
Q Leaderboard
Q Skyscrapers
Q Banners
Q Video
Q Bespoke Emailer
Q Thought Leadership/Category 

Piece, Sponsored Tweet
Q Facebook Competition
Q Editorial Support

1 Month £4,000
1 Week £1,500 

LEADERBOARD £500 

SKYSCRAPER £400

VIDEO £350

MPU £350

BANNER £300

ALL SIZES IN PIXELS, HORIZONTAL X VERTICAL. 
MAXIMUM FILE SIZE 100KB, JPG OR GIF

PLEASE NOTE THAT SKYSCRAPERS WILL NOT BE 
VISIBLE ON SCREENS THAT ARE LESS THAN 1398 

PIXELS ACROSS

ARTWORK SPECIFICATIONS
FORMAT SIZE
LEADERBOARD (BESIDE LOGO)  728 X 90
LEAD STRAP (BETWEEN THREE MAJOR NEWS STORIES AND OTHER NEWS PANEL) 1090 X 75 
SECTION BANNER (ABOVE PRODUCT NEWS) 665 X 90 
SKYSCRAPER (VERTICAL, EITHER SIDE OF MAIN CONTENT)  120 X 600
MPU    300 X 300
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SLRMAG.CO.UK PROMOTIONAL OPPORTUNITIES 

SLR’s multi-channel platform combining website, digital editions, social 
media channels, video adverts, e-newsletters and bespoke mailers 
offer a wealth of opportunities to communicate directly with engaged 
retailers.

TWITTER SPONSORED TWEET £500

SPECIAL
OFFER
1 MONTH DIGITAL TAKEOVER
(WEBSITE + E-NEWSLETTER)
Q LEADERBOARD
Q BANNER
Q SKYSCRAPER
Q VIDEO
Q BESPOKE MAILER
Q THOUGHT LEADERSHIP/

CATEGORY PIECE
Q SPONSORED TWEET ON SLR 

TWITTER
Q FACEBOOK COMPETITION
Q EDITORIAL SUPPORT

£5,000



CATEGORIES

Bread & Bakery Retailer of the Year
Confectionery Retailer of the Year
Fresh & Chilled Retailer of the Year

Food-to-go Retailer of the Year
Newstrade Retailer of the Year
Off-Trade Retailer of the Year

Scottish Brands Retailer of the Year
Soft Drinks Retailer of the Year
Tobacco Retailer of the Year

Community Retailer of the Year
Forecourt Retailer of the Year

Home Delivery Retailer of the Year
New Store of the Year

Refi t of the Year
Sustainability Retailer of the Year

#ThinkSmart Innovation
Team of the Year

Symbol Group of the Year
Special Recognition

Young Scottish Local Retailer of the Year
Scottish Local Retailer of the Year
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SLR AWARDS 2023

Now in their 21st Year, the SLR Awards recognise and reward 
the outstanding work of the convenience retailing sector in 
Scotland 

Winners now use the logo extensively as part of their annual 
marketing strategies.

CJ Lang & Son Ltd, Longtown Distribution Centre, 78 Longtown Road, Dundee, DD4 8JU

www.cjlang.co.uk        www.sparscotland.co.uk

@SparScotlandSparScotlandO�cial @SparScotland CJ Lang & Son Limited

To find out more and join our award winning team
email Recruitment Manager, Craig Lynn: craig.lynn@cjlang.co.uk

with

• Up to 6% rebate

• Delivery to your store – anywhere in Scotland

• A smooth onboarding process including market leading 
aftercare support

• Dedicated Business Development Manager
contact to support your ongoing business needs

GROW
YOUR BUSINESS

Symbol
Group

of the Year

WINNER

SLR October.indd   13 29/09/2022   13:38:22

Cover Story SLR Awards 2022 | The Winners

SLR | OCTOBER 2022 www.slrmag.co.uk18

SLR October.indd   18 29/09/2022   13:38:37

Cover StoryThe Winners | SLR Awards 2022

www.slrmag.co.uk OCTOBER 2022 | SLR 19
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LISTED 
MAGAZINE 

Our new magazine 
allows us to bring the 

latest news, views, 
features, NPD, insight 

and more to the entire 
Scottish retail food 
and drink sector, 

and it will also ensure 
that our winners and 
fi nalists will continue 

to be highlighted and 
celebrated throughout 

the year.

For all editorial enquiries and 
submissions please contact 

edimama@55north.com and 
advertising enquiries contact 

hlyons@55north.com 

Launched in 2020, the Scottish Retail Food and Drink Awards were 
launched with a very clear goal – to get more of Scotland’s fantastic 
food and drink products on to more retail shelves in Scotland.

The 2022 Awards were announced at a prestigious lunch at the 
Corinthian Club in Glasgow
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SCOTTISH RETAIL FOOD AND DRINK AWARDS 

Spar Scotland boss talks 
local sourcing

Lunun: the making of a 
Platinum-winning gin

The surprising bene�ts of 
local sourcing

The rise and rise of ethical 
retailing

JUNE
2022

ISSUE 1
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2022

THE OFFICIAL MAGAZINE OF THE SCOTTISH 
RETAIL FOOD & DRINK AWARDS

WHAT DOES THE HARRODS 
BUYER LOOK FOR?
Former head of buying at Harrods and Selfridges 
reveals his secrets

LOCAL HEROES!
SRFDA 2022 WINNERS UNVEILED IN GLASGOW 

FULL LISTINGS INSIDE

HELPING TO GET MORE SCOTTISH PRODUCTS ONTO MORE SCOTTISH SHELVES



CONTACT US

For further information on advertising please call Garry Cole on 07846 872738 or email gcole@55north.com, Alternatively you 
can call Helen Lyons on 07575 959915 or email her at hlyons@55north.com

55 North Ltd, Waterloo Chambers, 19 Waterloo Street, Glasgow G2 6AY www.slrmag.co.uk
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MEET THE TEAM

Antony
Begley

PUBLISHING 
DIRECTOR

abegley@55north.com

Liz
Wells

DEPUTY 
EDITOR

lwells@55north.com

Gaelle
Walker

FEATURES 
EDITOR

gwalker@55north.com

Elena
Dimama
FEATURES 

WRITER
edimama@55north.com

Findlay
Stein
WEB 

EDITOR
fstein@55north.com

Helen
Lyons

SALES & MARKETING 
DIRECTOR

hlyons@55north.com

Garry
Cole

ADVERTISING 
MANAGER

gcole@55north.com

Richard
Chaudhry

DESIGN & DIGITAL 
MANAGER

rchaudhry@55north.com

Cara
Begley

EVENTS & 
OPERATIONS 
MANAGER

cbegley@55north.com




